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Proposal guidelines
Author/Editor information
Name: 

Affiliation: 

Work address: 

Work telephone number: 

E-mail address: 

Please provide a list of previous publications.

By submitting a book proposal to Manchester University Press, you are consenting to us storing and using the data provided for the purposes of contacting you about your book proposal and preparing contract documents if your proposal is successful. For more information on what data we collect and how we use it, please refer to our Privacy Notice at http://www.manchesteruniversitypress.co.uk/privacy/.


Book details
What is the proposed title?
Please give a 150-word ‘catalogue entry’ for your book.

Describe in more detail the project’s scope and content. What is its purpose? What intervention will it make in the field? Please comment on methodology and sources.

Please give four or five key selling points for your book. Imagine the audience selling points as an intelligent non-specialist (e.g., a bookseller or librarian). 
Please provide an indicative contents list (as well as a list of contributors, if it is an edited collection). 

Please attach or insert synopses of the introduction and all other chapters, including four or five keywords per chapter, plus at least half a page description of each, detailing (as appropriate) content, argument, sources/evidence/data, how the literature is being built upon. NB We remind all our authors to remain alert to issues of inclusivity and diversity as regards the voices present in their work, to include citations, sources and contributions, wherever possible.


We would like you to provide sample chapters if possible (preferably introduction and one other). There should be enough material so that the editor and reviewer can assess the book’s quality, significance, originality, presentation of the argument and level and suitability of referencing. Which have you attached, and what do they show us about the book as a whole?

Is the proposal under consideration by other publishers at this point?



Marketing and competition
Why is Manchester University Press the right publisher for this book?
Who is the book aimed at (think about style, content, theoretical concepts and language etc)? Please indicate what level of reader you expect to read the book (e.g., student, post-graduate, specialist).  

Who will buy it? Is there a primary and a secondary market? Tell us why it will sell outside the United Kingdom.
Please list competing titles and tell us how your book fills a gap in the literature.
Are you active on social media and if so, could you use these routes to promote the book? Please give details below (Twitter handles, follower numbers etc.)
Please tell us about any specific or special marketing routes you see for this volume:

· societies or networks 
· events linked to publication
· university courses

Has any of the work been published elsewhere (e.g., journal articles, book chapters, university repository)?
Is the work based on the research done for a PhD thesis?

If the work is based on a PhD thesis please contact our editors for our guidelines on making the transition from thesis to book project and include in your proposal: (1) a section outlining the changes you have made; (2) details of whether the thesis is available publicly; (3) the names of your supervisors and external examiners.


Timing and format
What is your proposed submission date for completion of the manuscript?

What is the total word length? If it is an edited collection, how long is each contribution? Please include all text, including endnotes and bibliography.
Would you like to include pictures, graphs or tables? How many? Black and white or colour?
Please note that the inclusion of illustrations may prevent or delay the publication of your work as an eBook; MUP cannot contribute towards the cost of obtaining images or clearing permissions; colour illustrations require a subvention towards production costs.

Please give the names of two people who you feel would be qualified to comment upon your book proposal.
Please feel free to attach any further information or documents that you feel are relevant to the proposal.
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